Georgia Southern University

Digital Commons@Georgia Southern
Eagle Executive Magazine

Parker College of Business Publications

Fall 2020

Eagle Executive Magazine
Georgia Southern University

Follow this and additional works at: https://digitalcommons.georgiasouthern.edu/eagle-executive
Part of the Business Commons, and the Higher Education Commons

Recommended Citation
Georgia Southern University, "Eagle Executive Magazine" (2020). Eagle Executive Magazine. 25.
https://digitalcommons.georgiasouthern.edu/eagle-executive/25

This magazine is brought to you for free and open access by the Parker College of Business Publications at Digital
Commons@Georgia Southern. It has been accepted for inclusion in Eagle Executive Magazine by an authorized
administrator of Digital Commons@Georgia Southern. For more information, please contact
digitalcommons@georgiasouthern.edu.

EAGLE
EXECUTIVE

FALL 2020

GEORGIA SOUTHERN UNIVERSITY PARKER COLLEGE OF BUSINESS MAGAZINE

From the Desk of Dean Amason
As I write this, we are a week away from the
first day of class in the academic year 20–21.
For me, it’s my 32nd year in the profession and
my 32nd iteration of the cycle. It should go
without saying that the process has become
familiar, almost routine. This year, however, is
anything but routine. In fact, I would go as far
as to say that, this year, non-normal is the
new routine.
Of course, that new, non-normal is a result
of COVID-19. While I’ve seen other shocks to
our system, the tragedy of 9/11, the dot-com
bubble, the Great Recession, etc., I’ve never
seen anything like this; none of us have.
Everything we’ve built—the infrastructure,
the practices and processes, all the things
that make a college experience—were built
on a foundation of social engagement and
interaction. Faculty, staff and students
working together in close proximity,
alumni gathering to share food, drink and
conversation, organized and intramural
sports, dining halls, libraries, study abroad
trips, virtually everything we do is built to
facilitate learning and growth through human
interaction. Yet, and almost all at once, we’ve
had to reimagine and rebuild this world in
a way that minimizes interaction while still
providing for learning and growth. I won’t
mislead you or sugarcoat it; it’s been difficult.
But, it’s also given me reason to think in new
ways, to question our traditional assumptions,
routines and habits, and it’s necessitated that I
focus intently on those few things that matter
the most.
What kinds of things, and what are we doing
as a result? Well, first we’re trying to keep it
simple by focusing on two basic imperatives.
First, we must continue functioning as an
institution of higher learning; that means
educating students, creating knowledge
and stimulating the economy of our state
and region. It is our raison d’être, our
fundamental purpose. But, we must also
keep one another safe and provide a secure
and accommodating environment in which
students, faculty and staff can live, work and
learn. To be clear, those two imperatives do
not coexist easily. Still, they are fundamental,
and, so, we have worked every day to satisfy
them both. We’re also trying to stay openminded. As the saying goes, necessity is the
mother of invention, and we will find new

ways to do the things we do. Technology
enabled instruction; large classes delivered
in small cohorts, with some students in
the classroom and others online; and a
rethink of the pedagogies that work best
for different material are all tools in our
toolbox and things with which we are
experimenting. Finally, we’re focusing
more on adaptation and less on planning.
Let’s face it, control is largely illusory, and
planning often reinforces the illusion that we
can control the world around us. Prussian
General Helmuth von Moltke once said, “No
plan survives first contact with the enemy.”
Mike Tyson put it this way, “Everybody has a
plan, until they get punched in the mouth.”
Well, metaphorically speaking, this crisis has
punched us in the mouth. The challenge now
is to adapt. No, it’s not comfortable, familiar
or what any of us expected. But, it is the
reality we are facing nonetheless; it is our
new, non-normal routine.
So, here is what I promise. Our faculty and
staff have been working hard to prepare;
we’ve got a solid foundation, and we’re
ready to adapt. We’ll listen and learn;
where we find problems, we’ll innovate;
and where we are successful, we’ll share
best practices. We’ll remain open-minded
and look for opportunities to improve, to
promote learning, to provide good service
and to encourage and support one another,
as necessary to get the job done. Finally,
we’ll stay positive, not by denying reality
but rather by embracing it. This is a new
day, a new challenge and a new opportunity
to do the right thing for our students,
alumni, faculty and staff, as well as for the
Parker College of Business and for Georgia
Southern. Let’s GATA!

parker’s named 2020
convenience store
chain of the year
Parker’s, an award-winning, nationally
acclaimed convenience store company and
food service leader, recently earned the
CStore Decisions 2020 Convenience Store
Chain of the Year—the convenience store
industry’s top award. This annual award
recognizes a convenience store or petroleum
chain that has established itself as a superior
retailer, innovator and market leader. Parker’s
is the 31st winner of this prestigious award
and will be honored at The NACS Show in
Las Vegas in October 2020.
“For many years, the entire team at Parker’s
has been recognized as one of the hardest
working groups in the industry,” said John
Lofstock, vice president and editor-in-chief
of CStore Decisions. “Coupled with its
outstanding leadership team that begins with
founder and CEO Greg Parker, Parker’s has
earned a reputation as a special company that
cares for its team members, customers and
the communities it serves. For its commitment
to convenience retailing, customers and its
team members, Parker’s exemplifies the
spirit of the Chain of the Year Award, and
we are proud to recognize them with this
coveted honor.”
Founded in 1976 and headquartered in
Savannah, Ga., Parker’s is one of America’s
most respected convenience store brands
with the cleanest retail stores in the industry.
The company currently operates 66 stores
in coastal Georgia and South Carolina and
recently announced plans to build 60 new
retail locations in 60 months.
“Being named the 2020 CStore Decisions
Chain of the Year is an incredible honor that
validates our team’s hard work and ongoing
commitment to serving Parker’s customers
and giving back to every community where
we operate stores,” said Parker’s founder
and CEO Greg Parker. “Since our founding
in 1976, we’ve been focused on delivering the
ultimate customer experience. In recent years,
we’ve strategically expanded our commitment
to high-quality food service, cutting-edge
technology, charitable giving and customer
loyalty. We deeply appreciate this recognition
and will continue to set the bar even higher in
the future.”
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A Commencement

Ceremony
Unlike Any Other
Georgia Southern created a starstudded virtual commencement
ceremony to celebrate more than
4,300 Spring 2020 graduates.
On Sat., May 9, 2020, the Parker
College of Business celebrated
its graduates with a virtual
commencement ceremony. During
the ceremony, some familiar business
alumni, Dan Cathy, CEO of Chick-fil-A,
country music artist Cole Swindell,
Lieutenant General Les Smith of the
U.S. Army and NFL Running Back Matt
Breida, congratulated the graduates
with messages of inspiration and hope
for the future. The Parker College of
Business saw 716 graduates receive
their degrees during the ceremony.

To watch the Spring 2020 Virtual Commencement, visit
GeorgiaSouthern.edu/commencement/archived-commencement-videos.
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Hairston Named
Grad Coordinator

by Kristen Connell

Parker College of Business
Names New Associate Dean of
Students & External Affairs

by Kristen Connell

“I want to increase efficiencies in reporting and
assessment while continuing the tradition of excellence
in student affairs,” said McKay. “I want to help facilitate
strong relationships between students, faculty and
outside professionals, while continuing to advocate for
students, and be a helpful, approachable member of the
administrative team.”
The Parker College of Business
appointed Britton McKay, Ph.D.,
professor of accounting, as Associate
Dean of Students and External
Affairs, effective July 1.
In her new position, McKay focuses
on recruiting, introducing prospective
students to the College’s academic
offerings, overseeing the College’s
academic advising center, overseeing
undergraduate scholarships by
serving as the committee chair and
reviewing scholarship applicants
for general scholarships, and
coordinating accreditation efforts for
AACSB and SACS.
Additionally, she maintains each
business discipline’s proposed

rotation of classes and reviews
offerings each semester to ensure
that classes are offered on a
variety of days and times. She will
serve on the Parker College of
Business Undergraduate Curriculum
Committee to provide input and
guidance on the impact that
proposed course and program
changes may have on
undergraduate students.
McKay began her career at Georgia
Southern in August 2007 after
earning a Ph.D. from Southern
Illinois University. Most recently, she
taught accounting courses while
serving as the Master of Accounting
program coordinator.

On July 1, Stephanie Hairston, Ph.D.,
associate professor of accounting,
became the new coordinator of
graduate programs for the
School of Accountancy in the
Parker College of Business at
Georgia Southern University.
Hairston is responsible for the
overall recruitment of students,
admissions, student services and
program operations for the Master
of Accounting (MAcc) and the online
WebMAcc graduate programs
offered in the School of Accountancy.
She will also work alongside the
Parker College of Business Office of
Graduate Programs.
“As I step into this position, I have
very large shoes to fill,” said Hairston.
“Going forward, I plan to continue the
growth of the Master of Accounting
program at Georgia Southern. It is
also my intention to continue placing
our students at top accounting firms
and improve CPA exam pass rates
among first-time test-takers.”
Since joining the faculty in the Parker
College of Business, Hairston has
taught many accounting courses and
assisted with the Volunteer Income
Tax Assistance course offered in
spring 2020 and served as advisor
and co-advisor to Beta Alpha Psi
and the National Association of
Black Accountants.
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Axel Grossmann Named

Parker College of Business

Freeman Chair
of

Free Enterprise

Axel Grossmann, Ph.D., professor of finance
in the Parker College of Business at Georgia
Southern University, was named the Freeman
Chair of Free Enterprise, effective July 1.
The Freeman Chair of Free Enterprise was
established by Georgia Southern Alumnus
William A. Freeman to support the growth
and academic excellence of the Parker
College of Business. It provides support to
an outstanding faculty member whose work
focuses on the promotion of free enterprise
among students and colleagues, as well as to
the professional and business communities.
“I feel extremely honored, blessed and
humbled being appointed the Freeman
Chair of Free Enterprise,” said Grossmann.
“I am honored because this appointment
constitute[s] the highest academic award
conferred to me as a faculty member.”
Grossmann has been recognized throughout
his career for his teaching, service and
research. The Parker College of Business
awarded him the M. Albert Burke Faculty
Award in 2015; the W.A. and Emma Lou Crider
Award for Excellence in Teaching in 2016; the
William A. Freeman Professor of the Year
Award in 2017; and in 2020, he was awarded
the J. Daniel Speight, Jr. Banking Excellence
Award and named the Student-Athlete
Professor of the Year.
“As the Freeman Chair of Free Enterprise,
I want to continue contributing to this
excellent academic environment, fostering
the great assets of student and professional
engagement by bringing the business
community into the classroom,” he said.
“This will extend my efforts of engaging our
students through extracurricular activities
with the Finance Association and Southern
Investment Association, engaging students in
scholarly work and supporting business away
programs, such as Eagles on Wall Street.”
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Grossmann began his career at the University
in 2013 after holding positions at Radford
University and the University of Texas PanAmerican. He has had more than 27 scholarly
articles published in the Journal of Corporate
Finance, Journal of International Money and
Finance and Journal of Behavioral Finance,
among others.

New Faculty

Travis Brickey, MBA

Lecturer of Marketing
Research Interests
Consumer behavior; leadership and
teaching dynamics; experiential learning

Faculty/Staff Award Recipients 2020
Following a virtual faculty and staff meeting on Fri., Apr. 24, Dean Amason
announced the winners of the Parker College’s annual awards. The 2020
award winners are
Christopher Brunt, Ph.D.
William A. Freeman Professor of the Year Award
Jackie Eastman, Ph.D.
Gary M. Davis Excellence in Research Award
Linda Mullen, Ph.D.
Martin NeSmith Faculty Award for Excellence in Service

Gulver Karamemis, Ph.D.
Assistant Professor of
Supply Chain Management
Research Interests
Extending economic models in
designing optimal channel structures
and competition; mobile application
developers’ product versioning decisions
and original equipment manufacturer’s
outsourcing decisions

Kang Hsu, Ph.D.

Assistant Professor of
Supply Chain Management
Research Interests
Corporate social responsibility

Christian Rossetti, Ph.D.
W. A. and Emma Lou Crider Award for Excellence in Teaching
Karen Wells
The Tomlinson & Bond Families Award of Excellence
Amie Ellis, MS
Ron and Barbara Shiffler Instructor Award
Michael Cuellar, Ph.D.
Jean C. and David G. Spoolstra Faculty Award
Lindsay Larson, Ph.D.
Jane White Marketing Scholar Award
Marc Scott, Ph.D.
Parker College of Business Faculty Enrichment Award
Bob Hoell, Ph.D.
Bank of America Faculty Development Endowment Award
Axel Grossmann, Ph.D.
J. Daniel Speight, Jr. Banking Excellence Award

Derrick Ross, DBA

Lecturer of Management
Research Interests
Applications of managerial ethics and
strategic issues in social responsibility
in OM and recruiting, training and
supervising of minorities; managing
the ethical organization, the ethical
decision-making process and the ethics of
advertising to children

Retired Faculty and Staff
Constance Campbell, Ph.D.
Trey Denton, Ph.D.
Kathleen Gruben, Ph.D.
Cindy Randall, MBA
Jim Randall, DBA
Karen Wells

Allissa Lee, Ph.D.
M. Albert Burke Banking Endowment Award
Jeff Schiman, Ph.D.
Donald D. Howard Excellence in Business Award
Maliece Whatley, MAcc
Michael W. Skinner School of Accountancy Excellence Award
Brit McKay, Ph.D.
Dabbs, Hickman, Hill and Cannon Scholar Award
Stephanie Sipe, J.D.
Dabbs, Hickman, Hill and Cannon Scholar Award
Lainie Harris, J.D.
Olivia Suggs Flanagan Faculty Fellowship Award
Gloria Stuart, CPA
Olivia Suggs Flanagan Faculty Fellowship Award
Charles Harter, Ph.D.
Porter Keadle Moore, LLP Faculty Fellowship Award
Dwight Sneathen, Ph.D.
Porter Keadle Moore, LLP Faculty Fellowship Award
Nancey Price, MPA
Business Innovation Group Entrepreneurial Outreach Award
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New

Parker
SCHOLARS
The Parker Business
Scholars Program
provides personalized
leadership development
through innovative
coursework, enriching
experiential learning
opportunities and a
challenging service
project to students.
Students selected
for the program gain
access to exclusive
field experiences, guest
speakers and enhanced
responsibilities that set
them apart as future
leaders and soughtafter employees.
Here, we introduce our
second cohort of Parker
Scholars for academic
year 2020–2021.
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Isabelle Bray

Major: Finance
Hometown: John’s Creek, GA
Ultimate Career Goal: To be an
investment banker
Most important advice you’d give
to new Parker College students:
My most important advice is to get
to know your classmates and get
involved! You will get out of your
education what you put into it.

Gloriyah Caleb

Major: Marketing with emphasis in
Fashion Merchandising
Hometown: Augusta, GA
Ultimate Career Goal: To become
a lifestyle brand entrepreneur to
inspire others to live authentic lives
with a purpose and for a purpose
Most important advice you’d give
to new Parker College students:
Be present. Stay humble. Express
gratitude. College is an amazing
opportunity to discover yourself
and to take full advantage of all the
possibilities. It’s important to carry
yourself with grace and humility.
Remember your roots and the
individuals who help you along the
way. Last, but not least: Have fun!

Ashlyn Burnsed

Major: Management
Hometown: Savannah, GA

Ultimate Career Goal: To be a
construction manager and real
estate agent
Most important advice you’d give
to new Parker College students:
Cherish your time as a Parker
College student and take this time
to grow not only educationally but
as a person. Get out of your comfort
zone! Make friends in your classes,
participate in activities that benefit
the community and join organizations
that will take you one step closer to
your ultimate career and life goals!

Santiago Campo Ortega

Major: Management with emphasis in
Entrepreneurship & Innovation
Hometown: Bogotá, Colombia
Ultimate Career Goal: To run a
successful international company
Most important advice you’d give to
new Parker College students:
Get involved as much as you can!
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Samantha Curra

Kahria Hadley

Major: Accounting
Hometown: McDonough, GA

Major: Accounting
Hometown: Marietta, GA

Major: Marketing
Hometown: Americus, GA

Ultimate Career Goal: To be a
financial comptroller

Ultimate Career Goal: To be a CPA
at an accounting firm

Most important advice you’d give
to new Parker College students:
Pay close attention to what you are
good at and what you truly enjoy in
your studies. Your degree and your
involvement are determinants of the
rest of your life.

Most important advice you’d give to
new Parker College students: Make
an effort to connect with your peers
and professors. Be present during
class both physically and mentally.
Utilize the library. It will do you so
much good.

Ultimate Career Goal: To be
a director of marketing for a
professional sports team

Braylen Dixon

Jasmine Guerra

Major: Accounting
Hometown: Decatur, GA

Major: Finance, Management
Hometown: Claxton, GA

Ultimate Career Goal: To be a
successful CPA who uses my skills
and experience to promote and
manage sustainability either in a
non-profit or public accounting
organization, and support a family

Ultimate Career Goal: To be in a
leadership position in the finance
department of a Fortune 500
company while continuing my
education in the field

Most important advice you’d give to
new Parker College students: As a
transfer student, my most important
advice for new Parker College
students is to not be afraid to ask
questions and be noticed by
your professors.
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Sunny Freund

Most important advice you’d give to
new Parker College students: The
connections you make here in this
College, whether with students or
professors, will completely shape
your learning experience and
outcome. Make sure you take the
time to be more than a familiar face.

Most important advice you’d give to
new Parker College students: Get
to know your professors! The Parker
College has great professors, and
they are way more than just lecturers.
They are so knowledgeable about
their profession and can always give
great career advice.

Auguste Hanna

Major: Finance, Marketing
with Emphasis in Sales &
Sales Management
Hometown: Decatur, GA

Ultimate Career Goal: To be an
expert in financial planning to assist
individuals, families and businesses in
achieving their goals
Most important advice you’d give
to new Parker College students:
Network as much as possible through
LinkedIn, professors, career fairs,
peers, etc. Explore all experiential
learning opportunities.
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Jessica Jackson

Jacob Lifsey

Major: Economics
Hometown: Atlanta, GA

Major: Accounting, Finance
Hometown: Warner Robins, GA

Major: Management
Hometown: Douglas, GA

Ultimate Career Goal: To become a
business consultant

Ultimate Career Goal: To be a CPA
and become a partner at a public
accounting firm

Ultimate Career Goal: To work
internationally following completion
of my undergraduate studies before
returning to the states to become
a lawyer

Most important advice you’d give to
new Parker College students: Make
sure to build relationships with your
teachers and peers so that you can
surround yourself with people to help
you better yourself and learn more.
Make sure to gain experience in your
field so that you’re prepared for
your future and to make sure you
want to continue to pursue your
chosen major.

Most important advice you’d give
to new Parker College students:
Professors can be a lifeline; get to
know them! They can guide your
academic success and provide many
opportunities! Mine have repeatedly
done so for me.

Alicia Martinez

Kenley Lamb

Major: Finance, Management
Hometown: Baxley, GA
Ultimate Career Goal: To be a
financial analyst
Most important advice you’d give
to new Parker College students:
Become friends with the people
in your classes and don’t be afraid
to ask your professors for help.
Surround yourself with people who
want to see you succeed.
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Stephens Preston

Major: Accounting, Management
with emphasis in Entrepreneurship
and Innovation
Hometown: Savannah, GA
Ultimate Career Goal: To be an
entrepreneur/business owner
Most important advice you’d give to
new Parker College students: Do as
much as possible without spreading
yourself too thin. Study abroad, sign
up for that intramural or even add
that minor you’ve been on the fence
about. Step out of your comfort zone
from time to time and truly find what
brings you joy.

Most important advice you’d give to
new Parker College students: Take
advantage of every opportunity that
comes your way. You never know
what doors can be opened when you
put yourself out there!

Our newest cohort of Parker
Business Scholars is ready
to take on the challenge of
learning to lead during times
of uncertainty. During this
program, interactions with
professionals, emotional
intelligence training,
etiquette exercises, teambuilding activities and even
service work all combine to
support the development of
exceptional leadership skills.
If you are an alum who’d like to
get involved with the Parker
Business Scholars Program
by offering corporate visits
or professional mentorship,
please contact Danielle Smith,
Director of Experiential
Learning & Student
Engagement (daniellesmith@
georgiasouthern.edu).

“We are proud to be Parker Scholar[s]!”
– Ashley Kubel and Santiago Suarez

THE

GUSPYS
Parker Scholars Named Male and Female
Scholar Athlete of the Year

In April, two of our Parker Business
Scholars were recognized as the male
and female Scholar Athlete of the
Year during Athletics’ 2020 Virtual
GUSPYS Award Show.
This year marked the third edition of
the event, celebrating the best-ofthe-best in athletics, academics,

leadership and service. Ashley Kubel
was named the female Scholar
Athlete of the Year, while Santiago
Suarez was named male Scholar
Athlete of the Year. This award is
based 50% on academics, 30% on
athletics and 20% on community
service and leadership.

GUSPY Award nominations were
submitted by the Student-Athlete
Advisory Committee, coaches
and staff. Winners were
determined by a vote of selected
groups for each award, and the
winners were announced during a
YouTube broadcast.
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4
SUMMER 2020 INTERNSHIPS
Accounting
Vivian Bailey, Rödl & Partner, Atlanta
Gabrielle Beasley, Ernst & Young, LLP, Atlanta
Josiyah Bruen, Ernst & Young, LLP, Atlanta
Macy Coleman, Rolling Monkey, Statesboro
Steven Curry, Bennett Thrasher, Atlanta
Sunny Freund, Rödl & Partner, Atlanta
Rhett Gay, Coastal Meats, LLC, Stillmore
Hannah Lynch, Rödl & Partner, Atlanta
Lexi Satkowiak, Michelle L. McGlaun, CPA, Lake Spivey
Connor Scott, Technical Financial Solutions, Pooler
Bridgette Wooden, AgSouth Farm Credit, ACA, Statesboro
Enterprise Systems and Analytics
Kyle Jones, NCR, Atlanta
Meagan Livingston, D-Tools, Smyrna
Zachary Riehl, KPMG, Atlanta
Kyle Slate, Myers & Stauffer, Atlanta
Brett Smith, Advanced Valve & Instrument, Inc., Statesboro
David Vaughn, Center for Innovation in Logistics, Savannah
Finance
Joseph Armenta, AT&T, Irving, TX
Jeremy Bryant, Warner Robins Air Logistics, Warner Robins
Iyanna Dandrea, The Heritage Bank, Statesboro
Jordan Dietz, Northwestern Mutual, Atlanta
Alexis Guilloux, Johnson Matthey, Savannah
Auguste Hanna, oXYGen Financial, Alpharetta
Mitchell Hynes, Acosta Sales & Marketing Company, Jacksonville, FL
Oluwatise Ifidon, BlackRock, San Francisco, CA
Matthew Lowenthal, Sterling Seacrest Partners, Atlanta
Brigid McGrath, UBS Financial Services, Atlanta
Brock Mixon, Preferred Collision Center, Statesboro
Vittorio Valentine, Clarity Capital Advisors, Atlanta
Bryson Wilder, Northwestern Mutual, St. Simon’s Island
Seth Wilkes, The Shell Agency, Brunswick
Logistics and Supply Chain Management
Alecia Breen, Gulfstream Aerospace, Savannah
Jaden Huber, Adams Machinery Movers, Ellenwood
Connor McBride, TICO, Savannah
Cole Rogers, DHL Supply Chain, Westerville, OH
Conner Staton, Colony Bank, Evans
Tyler Venegas, DHL Supply Chain, Fairburn
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Management
Natalie Ashworth, Bulloch County Schools, Statesboro
Spencer Berry, Urban Hays Design, Statesboro
Brandon Classon, Industrial Site Services, Camilla
Isabella Collier, Dingus Magee’s, Statesboro
Gregory Covin, Mosquito Authority, Alpharetta
Elizabeth Duncan, Campus Inagehi, Douglasville
Travon Eutsay, Starr Companies, Boston, MA
Wells Foust, Greenville Turf & Tractor, Piedmont, SC
Jack Grusheski, Charlottesville Insurance Agency, Savannah
Darby Hulse, Graham Bailey Financial Planning, Woodstock
Ryan Lessard, Marco Polo International, Inc., Cumming
Tristan Nobles, Irwin County Hospital, Ocilla
Cody Stilwell, 4 & 20 Bakers, Sylvania
Brittni Swain, Blue Mile Hospitality, Statesboro
Alexandra Taylor, AJ’s Dockside Restaurant, Tybee Island
Jordan Vaughn, MUFG Union Bank, Tempe, AZ
Daniel Velandia Forero, Focus-South, Atlanta
Marketing
Connor Caldwell, C.L. Services, Atlanta
Madison Cassedy, Mamie Ruth, Savannah
Jackson Davis, Target Corporation, Lawrenceville
Tanner Dorsey, Interfor, Peachtree City
Bailey Durrence, Rolling Monkey, Statesboro
Shannon Foote, Mal-Ad Promotions, Statesboro
Kahria Hadley, Georgia Southern Athletics, Statesboro
Caitleigh Hamer, Aflac, Columbus
Auguste Hanna, Hunter Kodi Properties, Inc., Panama City Beach, FL
Corey Jordan, United Rentals, Statesboro
Charlotte Moody, Macon Mayhem, Macon
Caitlyn Norris, Kohl’s, Menomenee Falls, WI
Sarah Pierce, The Rock Ranch, The Rock
Raya Scott, Georgia Southern Athletics, Statesboro
Ryan Tracy, Mal-Ad Promotions, Statesboro
MAcc
Yanna Amason, Nichols Cauley & Associates, LLC, Atlanta
Rishika Bhandari, United Way of the Coastal Empire, Savannah
Brianna Brantley, Delta Airlines, Atlanta

40

Congrats to our alumni in the 40 Under 40 Class of 2020!

UNDER 40

Annalee Ashley
MKTG ’14, MBA ’20

Chief of Staff to the President
Georgia Southern University

zac frye
FINC ’09

Vice President,
Swainsboro Market President
Durden Banking Company

Stephen Crosby
MGNT ’04

Director - Store Operations
Dollar Tree

mary githens
ECON ’08

Owner
Latin Chicks Restaurant &
Mint To Be Mojito Bar

jennifer pavlick
MGNT ’06
Branch Chief, Data Quality
Department of
Homeland Security

Chris Eble
MKTG ’05

Vice President - Sales
OTR Capital

Jeffery Grant
MGNT ’03

Human Resources Director
City of Savannah

kwame phillips
ECON ’13

Assistant Director Center for Diversity & Inclusion
Johns Hopkins University

wilkes evans
MBA ’09

Director of Preconstruction
Piedmont Construction Group

Kathleen henry
ECON ’12

Economic Development Director
Wake County, NC
Economic Development

trey scrudder
FINC ’09, MBA ’11
Examiner
Federal Reserve
Bank of Boston

bryant hosch
FINC ’09
Controller
Piedmont Healthcare

zach sines
IS ’08

Manager, Senior Recruiter
North Highland
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VIRTUAL
CAREER

FAIR

Accounting Students
Meet Virtually with
Potential Employers
by Kristen Connell

In Memory of
Tim Pearson
On Tuesday, July 28, 2020,
the Parker College of
Business lost a cherished
member of our family when
Tim Pearson, Ph.D., director,
School of Accountancy,
passed away.
Tim came to Georgia
Southern in 2012 and will be
greatly missed.

The School of Accountancy in
the Parker College of Business at
Georgia Southern University helped
more than 60 students meet with
potential employers during its firstever virtual career fair held in June.
The virtual event took the place
of the School’s annual Accounting
Day career fair. Ranisha Newbold, a
junior accounting student at Georgia
Southern, is looking for an internship
in spring 2021 and was grateful to
learn about the event.
“The fact that we actually had an
accounting career fair was the best
thing, given the pandemic and that
we couldn’t have the face-to-face
Accounting Day,” stated Newbold.
“I am grateful to the Parker College
of Business School of Accountancy
for taking the time to put the virtual
career fair together for those of us
who wanted to attend.”
Newbold had attended an in-person
career fair in the past and felt at ease
in the virtual environment. “I felt so
much more comfortable to speak
or, in this case, type about myself
and what I wanted to know,” stated
Newbold. “I feel like this experience
helped me with developing the right
questions to ask and learning how to
keep the conversation going. Just as
you are getting to know the company,
…[it is] getting to know you.”
Job recruiter Rachel Booth of Aprio
in Atlanta attended the event, which
was her first experience recruiting
virtually. Thanks to the career fair,
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she is going to be busy with
interviews in the coming weeks.
Booth believes that, due to the
virtual nature of the event, it will take
longer to schedule interviews and
follow-up conversations than it would
in traditional settings, but she also
thinks the platform allowed students
to learn a lot from each other and
from the recruiters.
Tim Pearson, Ph.D., director of the
School of Accountancy, said hosting
virtual events helps students keep
up with networking and career
opportunities. “Before COVID-19,
we typically had 25–30 employers
and around 100 students attend
Accounting Day,” stated Pearson.
“This virtual technology is our new
normal, and this event is critical in
keeping that connection open for
students to plug in and find what job
opportunities are available to them.”
The School of Accountancy
scheduled another virtual career fair
on Aug. 26 for the annual “Meet the
Firms” networking event in order
to keep up with the demand for
accounting students. “The job market
for accounting is very good but slow,”
said Pearson. “One of the firms talked
about being busy with the Paycheck
Protection Program loan compliance
work; new opportunities are surfacing
every day. We need students to get
their résumés and other candidate
materials up-to-date and vetted
through the Office of Career and
Professional Development and …[its]
new platform, Handshake, so they can
put their best foot forward.”

The

4.4

Accountant

by Mike Wiggins, J.D., lecturer of legal studies

No tricky contract lawyer is going to
pull the wool over the eyes of NFL
running back Matt Breida. That’s
because Breida, the fastest running
back in pro football, also may be the
most brilliant. He is a proud Georgia
Southern School of Accountancy
alumnus, finishing his BBA in
accounting on time in 2017 while
tending to full-time football duties.
Breida had a storied career as an
Eagle. As a sophomore running back,
he led the Sun Belt Conference with
1,485 yards rushing. He improved to
1,609 for his junior season. Overall,
Breida scored 37 touchdowns in
three seasons as a starter with a
stellar 6.9 yards per carry average.
Eagles football uncharacteristically
slumped, and Breida’s production
dropped off his senior year after an
ill-fated overhaul of the offense. To
the surprise of many Eagles fans,
he went undrafted. But, with the
same fortitude he used to excel
in Intermediate III Accounting, he
dug down deep, took part in a pro
day and left NFL scouts agog at his
performance. Breida had a vertical
leap of 42", a standing broad jump of

11'2" and ran a blazing 4.38 40-yard
dash. Had Breida been invited to the
NFL Combine to compete against
the top prospects, he’d have finished
first against all participants in each of
those categories. Only two running
backs since 2000 have bested his
sub-4.4 40 time. Just like that, the
NFL sat up and took notice of Matt
Breida. The 49ers quickly inked him
to a $1.7 million contract, and he
became a part of the most potent
rushing attack in the NFL, sharing
time with stars Rasheem Mostert and
Tevin Coleman. Breida more than
held his own. He has 2,463 total yards
from scrimmage over the last three
seasons. He averaged an outstanding
5.0 yards per carry in 2019, seventh
among NFL running backs. He has
had flashes of absolute brilliance.
In October of 2019, Breida clocked
the highest speed in the NFL for
the year, reaching 22.3 mph on a
sensational 83-yard touchdown run.
Breida lived every football player’s
dream in February 2020 when he
played in Super Bowl LIV. While the
49ers lost a hard-fought game (partly
due to nagging injuries), Breida’s

role was limited to special teams.
He quickly regrouped to plan his
next move. He recently told a San
Francisco talk show host, “I just
want…another crack at the
Super Bowl.”
Breida’s future is not in San
Francisco. He will be closer to home
for the 2020 season. In April, he was
traded to the Miami Dolphins, and
he signed a $3.26 million one-year
contract. He will join former Heisman
Trophy winner and Crimson Tide
standout Tua Tagovailoa on offense.
With the Heisman quarterback in the
same backfield as the fastest back in
the league, it’s shaping up to be an
electrifying offense.
Breida has not forgotten his
accounting roots. In 2019, he took
to social media to tell fans that his
favorite courses in college were in
accounting and that he plans to earn
the CPA once he finally hangs up his
cleats. It’s a reasonable bet that the
fastest, hardest charging running
back anyone has ever seen will
one day join the ranks of
Georgia accountants.
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EoWS 2020 Goes Virtual

by Kate Channell

For the past five years, a group of
finance and economics students,
along with two faculty advisors, have
visited New York City for the annual
Eagles on Wall Street Business
Away trip the week following spring
exams and graduation. During this
experiential learning opportunity, our
students visit a number of prestigious
financial companies—Bloomberg,
RBC Capital Markets, TIAA, among
others—located in Manhattan, often
meeting with top-level executives
at each firm. Additional cultural
activities are included in the trip as
well—a NY Yankees’ game, Top of the
Rock, the Freedom Tower, the Wall
Street Bull and a Statue of Liberty
Harbor Cruise.
So, what does a Business Away
program, like Eagles on Wall Street,
do when its travel plans are
cancelled due to a global pandemic?
It goes virtual.
During the week of May 11, 2020, 16
students who had looked forward
to a trip of a lifetime to NYC and
the financial district, met with most
of their hosts virtually. Allissa Lee,
Ph.D., associate professor of finance,
Axel Grossmann, Ph.D., professor
of finance, and Joe Ruhland, Ph.D.,
Department of Finance chair, worked
tirelessly in the months leading up to
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the “virtual trip” to see that the
students still had the opportunity
to learn about the various aspects
of working on Wall Street, while
expanding their networks as if they
were there in person.

Many of these meetings were hosted
and facilitated by friends and alumni
of the Parker College of Business.
The students met virtually with
Charles Heller (FINC, ’08) of RBC
Capital Markets; Jack Jennings

“It [was] great to meet with Parker College alums and see all the
success that former students have had. As a student, it is really
encouraging to see [others] from the Parker College of Business
working in some of the best jobs on Wall Street.” – Tyler Collins
Although this year’s trip was virtual,
the students still received advice and
insights from executives representing
some of the industry’s leading firms,
while also giving them a glimpse into
what life may look like after college.
Tyler Collins, a junior finance student
and Parker Business Scholar, was
able to learn more about the field he
hopes to work in and how to land in
his chosen career.
“While it was disappointing for both
students and faculty that we were not
able to travel to New York for Eagles
on Wall Street, the virtual trip was
quite a success,” stated Collins.
“I would have rather been able to
meet in person and experience the
rush of Wall Street, but given the
circumstances, Dr. Grossmann and
Dr. Lee were able to provide a virtual
experience that went above and
beyond any expectations.”

(Dean’s Advisory Board member) of
Willis Towers Watson; Todd Brauer,
George Walker, CEO and chair
of Neuberger Berman, with Max
Manack (FINC, ’83) of Merrill Lynch
facilitating; Barron’s/WSJ/Dow
Jones with Max Manack facilitating;
American Express with Caroline
Croy (MGNT, ’16); PIMCO with
Pietro Caneo (FINC/ECON, ’17);
and Stephen Jonathan, currency and
economics market specialist, with
Bloomberg. We thank each of you
for taking the time to continue the
tradition of Eagles on Wall Street.
For more information about the
EoWS program and how to get
involved as a host or supporter,
please visit GeorgiaSouthern.edu/
parker/finance/eagles-on-wall-street,
contact the Department of Finance
at 912-478-5216, or the Department of
Finance Chair Joe Ruhland, Ph.D., at
jruhland@georgiasouthern.edu.

Never
Give Up:

How One Student Overcame
Multiple Obstacles to Earn
His Degree by Kristen Connell

Nathan Insel, a Parker College of
Business graduate, faced many
health-related challenges during his
college years; however, he managed
to successfully graduate in May 2020.
Nathan grew up spending an equal
amount of time in both Savannah
and Atlanta. He graduated from high
school and moved to Statesboro to
attend Georgia Southern University,
where he majored in economics with
a focus in finance. He plans to apply
the knowledge he’s obtained about
trading in the stock market as a fulltime trader.
In the past two years, Nathan twice
suffered a collapsed lung. Each time,
he remained in the hospital for at
least a week. When Nathan was
asked about his college experience
considering these challenges, he
responded, “Despite everything
that has transpired, I am happy to
say it was not as hard or bad as I
thought it was going to be when I
first started. A lot of the credit for
what made my experience here
memorable and fun despite the
obstacles …[are] the interactions
and relationships I had with the
professors and fellow students from
both college and going back to high
school.” Nathan was very active in
student-led groups and organizations
on campus. He even served as
vice president and treasurer of the
Japanese Appreciation Club for two
consecutive years.
Like any college student, Nathan
had many nights during which he
felt overwhelmed with classes, his
job and life in general. As expected,
sometimes, he felt discouraged
and wanted to give up. After being
diagnosed with a collapsed lung
the size of a baseball, the doctor
explained to him that, if he had
waited just a few more days without
treatment, it could have easily killed
him. It was at that moment that
Nathan began to consider what his
life meant. Prior to his diagnosis, that

same day, he presented his senior
thesis. Nathan stated, “I had
been pushing myself ever since
the beginning of high school,
academically, and sacrificed much
of my social life outside of club
meetings in college just to have
possibly died a few days later after
presenting my senior thesis shook me
to the core and gave me a lot to think
about during recovery in the hospital
after the two surgeries.”
Beginning in January 2019, Nathan
and Yassi Saadatmand, Ph.D.,
professor of economics and
department chair of the Department
of Economics, began working on
research in the field of econometrics.
Their topic, “Does Globalization
Matter? Women’s Health in Africa
2000–2015,” focuses specifically on
the effects of globalization on health
in African countries. The research
will assist them in determining
the differences in approaches to
global policies different African
countries take and whether the
differences in these policies have
any significant effect on the average
life expectancy of each country’s
citizens. Due to working with such
complex research, Nathan has
developed new self-taught skills that
he believes will assist him in back
testing the accuracy of different
trading strategies and indicators to
find which ones have the potential of
being highly lucrative.
Nathan believes working with
Saadatmand on this research has
helped build up his confidence by
allowing him to apply what he has
learned while in college.
Nathan gives a lot of credit for his
accomplishments to his professors,
friends and family. “There [are] so
many people I’d wish to [offer a]
shout out, but I don’t know who
would be comfortable with it or not,
but you know who you are; thank
you for the support and being there
through the ups and downs.”
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Logistics and Intermodal Transportation
Students Receive Scholarships from IANA

During the Spring 2020 semester,
12 logistics and intermodal
transportation students each
received a $1,000 scholarship from
the Intermodal Association of North
America (IANA).

IANA has partnered with the logistics
program since 2016, providing
undergraduate tuition scholarships,
stipends for travel and enhancements
to the logistics program’s curriculum.
Additionally, as an IANA-partner
school, several teams of logistics and
intermodal transportation students
compete throughout the year in
IANA-sponsored case competitions.
In September of 2019, a team of
logistics and supply chain students
competed at the 2019 IANA
Intermodal EXPO Challenge,
where they won first place in the
national competition.
“Each semester, the Department’s
faculty identify top students majoring
in supply chain management and
taking logistics and operations
courses,” stated Jerry Burke,
Ph.D., professor and chair of the
Department of Logistics and Supply
Chain Management. “These students
are then considered for a tuition
scholarship based on academic merit.
These scholarships are made
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possible through generous support
from the Intermodal Association
of North America and encourage
development of future managers and
executives in freight transportation.”
The IANA $1,000 scholarship
recipients were Alecia Breen,
Zachary Dudacek, Kazuya Gatlin,
Jessica Glass, George Gottfried,
Joshua Lord, Elizabeth Morgan, Ana
Ortiz-Contreras, Morgan Settle,
Jacob Shippel, Michael Tenney and
Lauren Vandiver.
“This scholarship provided me with
financial support during times of high
uncertainty,” stated Parker Business
Scholar Ana Ortiz-Contreras. “It
gave me a sense of relief when I was
very stressed about how things were
going with classes and work because
of the pandemic. This scholarship
served as motivation to continue
giving my best in everything I do.”
IANA’s mission is to promote the
growth of efficient intermodal
freight transportation through
innovation, education and dialogue.
IANA scholarships help students
pursue their academic interests
without financial constraint, helping
to educate, inform, empower and
establish a strong foundation for
future industry professionals.

Supply Chain
Management
Program Moves
Up in Ranking

by Jerry Burke, Ph.D., professor and chair,
Department of Logistics & SCM

Georgia Southern University’s
undergraduate program in supply
chain management climbs to #27 in
the nation on the Gartner, Inc. ranking.
Touted by Gartner as a program to
watch, the Georgia Southern University
supply chain management program
offers competitive curriculum and
features global content.
Gartner, Inc. conducts a survey of
university programs and industry
managers every two years to compile
rankings of academic programs
with specializations in supply chain
management. The 2020 survey
received input from 59 schools
with undergraduate supply chain
programs. Georgia Southern tied for
the third-highest score in performance
categories of program scope and
program size. The supply chain
management program currently boasts
400 students.
Gartner’s analysts, Dana Stiffler and
Caroline Chumakov, noted, “The
great breadth of coursework and
opportunities to practice problem
solving in global supply chain contexts
were big positives for Georgia
Southern University’s program.”
Our program at Georgia Southern
continues to provide a great
educational value proposition
to students and supply chain
organizations in the region. We truly
appreciate all of the support from
logistics and supply chain stakeholders
which makes our program not just one
to watch but one to be a part of.

Parker College of Business Offers
Interdisciplinary Certificate in
Hospitality and Tourism Management
by Kristen Connell

Students at Georgia Southern
University now have the opportunity
to earn a certificate in hospitality and
tourism management to bolster their
degrees and résumés.
Beginning this fall, Parker College
offers the Interdisciplinary
Certificate in Hospitality and
Tourism Management, which fosters
cross-training between hospitality
management and tourism students
to better prepare them for success in
their studies and in the industry.
The faculty members who teach
hospitality and tourism courses
recognize the importance of this
certificate and the power it has to
help students who are approaching
the job market.

“Students graduating with a degree
in management and this certificate
will find that they have an edge up
on their competition as they apply
for jobs in the hospitality and tourism
industry,” said Charles Marvil,
lecturer of hospitality management.
The certificate is offered to students
who complete a series of approved
courses as well as an industry-related
internship. Students must take 18
credit hours of study in hospitality
management and tourism and earn a
B or better in each course. They must
also complete at least one industry
certification, such as ServSafe or
CVent, which are both offered at
Georgia Southern.

“The Parker College of
Business’s new Certificate
in Hospitality and Tourism
Management prepares
students with a solid
business and managerial
foundation as well as
occupational knowledge
and skills in their respective
fields in response to the
long road ahead until the
hospitality industry recovers
from this unprecedented
health crisis.”
– Ivy Sun, Ph.D., lecturer of
hospitality management
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Georgia Southern Business
Student Finds Team, Career
During Time in Statesboro
from the University Newsroom

Spring 2020 Georgia Southern
graduate Maddie Keen, an Augusta
native, toured AT&T Stadium, where
the Dallas Cowboys play, during a
trip to Dallas, Texas, with the Georgia
Southern Sales Competition Team.
Keen moved to Dallas to start her
career with AT&T in August. Before
coming to the Georgia Southern
University Statesboro Campus,
Keen had never been part of a team.
Now, after graduating in May with a
Bachelor of Business Administration
in marketing with an emphasis in
sales, Keen credits the Georgia
Southern Sales Competition Team
with changing her life. In August,
Keen joined a new team at AT&T in
Dallas, Texas, where she will work in
business-to-business sales.
“When I look back at my time in
college, I think that my experience
with the sales competition team
impacted me the most,” Keen said. “I
didn’t know that I wanted to go into
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sales until I was asked to join.”
Keen said one competition in
particular with the sales team set
her course in college and for her
career. The competition was hosted
by AT&T, and the team was flown to
Dallas, where they toured the Dallas
Cowboys’ stadium.
“It was an eye-opening experience,
and we were able to network with
schools all around the country,”
Keen said. “It was then that I scored
an internship with AT&T, which
eventually turned into a full-time
offer. That competition changed
my life.”
In addition to the sales team, Keen
was a member of the professional
fraternity for marketing and sales,
Pi Sigma Epsilon (PSE), where
she held multiple executive board
positions. She attributes her time
with PSE for making her a better
candidate for employment.

“PSE has helped me for my future
career not only by giving me a large
network, but PSE also taught me
how to be a leader,” Keen said. “PSE
taught me how to handle conflicts
and how to manage my time better.
This organization has also helped me
learn how to build a résumé and
how to have a successful job
interview.” As she got ready to move
to Dallas and start her career this
summer, Keen shared a few tips for
current students.
“Get involved on campus and
meet as many people as you can
because when you have a large
network, you are going to have many
opportunities,” she said. “Make
a LinkedIn account and keep it
updated. Lastly, no matter how hard
and stressful school gets, always stay
positive and be grateful.”

Sales Students Compete in Largest
Worldwide Sales Competition
In April, 70 Georgia Southern
students, along with more than
1,300 students from 48 colleges
and universities, competed in
the RNMKRS global virtual sales
competition. Students used their
mobile phones to interact with
artificially intelligent animated
customer bots to compete for
visibility with employers like Dell
Technologies and HubSpot.
Oftentimes during the spring
semester, our sales/marketing
students travel around the country
to compete in national and regional
sales competitions. Due to COVID-19
restrictions, however, our students,
along with companies around the
world, adapted to the virtual world.
During the virtual sales competition,
students used the voice technology
on their phones to have conversations
with a customer bot as they tried to
win its trust and educate the AI on
their product line of computers. The
customer bot then listened, adapted
and responded as the students went
through the sales call.

“The whole idea of selling to AI
seemed simple enough,” stated
Samuel Pearson, the top performing
sales student in the competition from
the Parker College of Business. “At
first, I thought the AI would react like
a videogame character, and, as soon
as I learned how to beat it, I could win
every time, but that wasn’t the case.”
Sam prepared for this virtual sales
competition much the same way he
would prepare for a face-to-face
sales competition. He took notes on
the specification of the laptops he
was selling, to include the AI’s given
identity, and took into consideration
the tips the RNMKRS
representatives provided.
“This [competition] works to show
you exactly what is needed to land a
sale or, in this case, another meeting.
RNMKRS allows you to learn all the
aspects that go into making a sales
call without the fear of diving straight
into a face-to-face [sales] situation
without any experience.

It was stressful, [and], although it
was for school, a competition is a
competition, and I hate losing,” stated
Sam. Sam has always been in sales,
from clothing retailers to selling
health insurance over the phone, so
sales will always be one of his top
choices. According to Sam, “The key
difference working with the AI is that
you can’t simply convince the AI that
you’re correct; you must be 100%
correct with your wording or else
the sale won’t progress, or it won’t
understand you. You also didn’t need
to impress the robot like you would
a person.”
The first virtual, mobile selling skills
competition was developed by the
RNMKRS Faculty Alliance of Leading
Educators, Dell Technologies training
executives and developers from three
countries. RNMKRS is a free online
tool students and faculty can use
to learn, practice and demonstrate
selling skills in a Global Virtual
Sales Competition.
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MBA Program in Savannah Eby Lowell
nters New Era
Mooney, Ph.D., MBA Director
Simon Sinek’s 2009 book, Start with
Why, introduces the Golden Circle,
which focuses on three one-word
questions: What, How and Why.
Of the three concentric circles
comprising his Golden Circle, Sinek
argues that most organizations
focus only on the two outer circles
addressing WHAT and HOW, and,
because of that, never break away
from the pack. Of course, the WHAT
for us is “to offer an MBA program,”
and the HOW is “by using face-toface instruction with well-qualified
faculty, supplemented by state-ofthe-art technology.” But, how is that
different from our competitors? What
do we have to offer that is different?
Sinek gives the example of Apple. In
his opinion, Apple is technically no
different from any of its competitors.
But Apple, Sinek says, communicates
from the “Why.” Apple’s “Why” is to

challenge the status quo and
empower the individual. And Apple
doing just that in everything they say
and do is the reason so many people
perceive Apple as authentic and cool,
making others want to be like Apple
and to own Apple products. Sinek
goes on to explain that customers
actually buy based on the “why.”
We surveyed the MBA faculty and
asked them about our why. I was
struck by how closely their reasons
aligned with their beliefs. Business
faculty members have a rational,
logical and practical mindset. For
example, because the MBA faculty
believe they have a responsibility
to our region, they want to offer an
MBA program that strengthens the
managerial talent pool available to
the businesses, governments and
nonprofit organizations in our

area to help them grow. Unlike
many students in traditional MBA
programs, working professionals
are more likely to have managerial
and leadership experience. Just
as consumers crave Apple gear
because they identify with Apple, we
want working professionals who are
already leaders in their organizations
to identify with us and want to be
associated with a program designed
by leaders FOR leaders—the Parker
MBA!
The College Graduate Curriculum
and Programs Committee (GCPC),
spent a year deciding on the proper
framework on which to build our new
curriculum. The members looked
at other programs to identify best
practices, conducted data collection
surveys and held focus meetings with
our various stakeholder groups.

Sinek says that “WHY” is a purpose, cause or belief. We surveyed the MBA faculty and asked
them about our WHY: What are our beliefs, and why do we offer an MBA program? They said,
What We Believe in
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Why We Offer an MBA Program

•

Pursuing knowledge for the benefit of our region,
nation and world

•

•

Academic excellence, collaboration, discovery and
innovation, integrity, openness and inclusion,
•
and sustainability

•

Supporting our students and alumni throughout
their careers

•

To provide leaders with a strong business foundation
and skill set to drive higher levels of economic
development in our region
To train leaders to influence and inspire others in their
organizations to innovate for competitive advantage
To equip leaders with the knowledge, skills and
abilities necessary for career success

The GCPC decided that having a
framework rather than a collection of
courses would help our stakeholders
understand the knowledge
requirements and assess the skills
needed for both current and future
roles in business. In the end, they
built the curriculum on a hard skills/
soft skills framework with the goal of
strengthening student competencies
in hard (technical skills and business
skills) and soft skills (leadership skills
and people skills) as the pyramid
shows. Across the globe, the
elevation of soft skills has been one
of the most requested improvements
by MBA graduate employers.
The GCPC strengthened the
curriculum by adding a foundation
of specific course outcomes
for each course. The required
courses now contain one or more
course objectives focusing on
ethics, integrity, honesty and
professionalism. In addition, each
course now has between three and
six course outcomes for instructors
to teach instead of strictly following
a textbook. Combining these course
objectives created our program.
Next, the GCPC wrote program
goals to identify the specific
intellectual (what students should
know) and behavioral (what students
should be able to do) hard and soft
skill competencies for students
completing the program.
Finally, the GCPC added several
finishing touches to incorporate
more analytics, increase the focus
on higher-order thinking skills,
globalization and the industries in our
service area, and providing students
flexibility to customize their programs
by doubling the number of electives.
Let me wrap up by returning
to Sinek’s Golden Circle. Sinek
maintains that “How” explains how
something, in our case, our MBA
Program, is different from the
competition. We call our “How”

program distinctives (or our value
proposition) and couch these in terms
of message.
•
•
•

We treat you as colleagues.
Come for a degree, leave with a
relationship.
Faculty aren’t the only source of
your learning.

One of the biggest challenges to
our Parker Professional Enrichment
Plan (PEP) was time. Working
professionals are, well, working, and
have a finite amount of time available
for getting their MBA. To address

this concern, GCPC set aside 14
Professional Development weeks
during the five semester program
to allow students to devote all
their attention to Parker PEP
enrichment activities.
I am very excited about our revised
Parker Professional MBA Program. In
the old days, students earned their
MBAs by completing coursework;
now, they earn their degrees by
completing a program—a program
we believe will usher in a new level of
excellence in graduate education at
our university and beyond.

New Ph.D. Students

Louis Chen

Hamed Usman

MPA, Emory University
BBA, Emory University

MS in SCM, Saint Louis University
BS in OM, Forman Christian College

Research Interests
Supply Chain Integration and
Structure, Strategic Sourcing

Research Interests
Supply Chain Management, Logistics,
Operations Management

Home: Taiwan

Home: Pakistan
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It’s the People Who
Make the Place

by Kate Channell

As students were getting ready for spring break, our faculty learned that they would be
getting their face-to-face classes ready for online instruction. They had two weeks to move
their courses online—one week being their spring break and the next week giving them the
time to ensure everything was as it should be for the first week of online courses. Parker
College faculty moved 272 face-to-face classes online during this time.
Although some of our faculty were seasoned at online instruction, others, however, had to
learn and adapt quickly to the new teaching environment. The COVID-19 pandemic allowed
faculty and students to get creative with their teaching and learning.
We also saw the Georgia Southern and Parker College community come together to assist
each other and their students during the transition to online learning.
Here are accounts from some of our faculty with regards to taking their classes online and
how they kept their students engaged and actively learning.
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Where Creativity and
Legal Studies Collide
“It seems silly, but during all of this chaos, things have been
so hectic and stressful, one of the things I have been doing
to stay calm and refocus is coloring. To hear Dr. Sipe say we
should do a coloring activity for a business law class made
me see how much she actually cares for [her] students.”
– Jordan Goolsby, senior hospitality management major
For Stephanie Sipe, J.D., professor of
legal studies, adding some creativity
to her employment law and legal
environment of business classes
came fairly easily. In her employment
law and compliance class, to add
some flavor to one of her scheduled
Zoom classes, Sipe had her students
participate in a sing-a-long with KD
Lang’s “Hallelujah.” This activity
sought to bring awareness to and to
celebrate the talents of gender
non-conforming persons.
“I think ‘Hallelujah’ is a compelling
message of imperfection and
absolution,” stated Sipe.
In the legal environment of business,
Sipe had her students participate
in a coloring contest. The coloring
contest came about as a result of a
group conversation the class had

about managing stress. Many studies
have found that coloring is an
excellent way to reduce stress. She
had the students go to a website to
download a coloring page with a fox
on it, virtually color it and upload
their submissions anonymously to the
discussion thread for extra credit.
The winner of the coloring contest,
voted on by their classmates, would
receive extra credit.
“Several of my students ha[d]
never colored before,” stated Sipe.
Jordan Goolsby, a senior hospitality
management major from Jackson,
GA, couldn’t wait to see what she
would be coloring.
As for the winner of the coloring
contest, he is no stranger to contests,
mostly on the tennis court, though.
Santiago Suarez, one of our 2020

Parker Business Scholars and Men’s
Tennis team members, won with his
Mardi Gras Fox, pictured above.
“This coloring activity was very
beneficial for my mental health,”
stated Suarez. “I have been under a
lot of stress due to the disruptions
[the] coronavirus had in my life.
A month ago, our lives were turned
upside down. All the plans I had [for]
after graduation [were] cancelled,
and the uncertainty of the future
[was] overwhelming. Doing this
coloring activity helped me to stay
in the present, enjoy the moment
and relieve some stress. I believe
that I am not the only student [who
felt] this way, and I would highly
recommend trying this activity. Also,
I never thought I was actually going
to win.”
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Rolling
with It

For Bill Norton, Ph.D., associate
professor of management, teaching
online was something he had refused
to do for the past 28 years. He simply
“doesn’t think a lot of learning takes
place [in online classes].” So, prior
to March 30, 2020, Norton had no
experience teaching classes online.
He started, as any academic would,
by researching several different
platforms for moving his classes
online and then testing each platform
to see which was best. He realized
he needed a platform that was
accessible and reliable. With that, he
landed on YouTube.
Norton could be heard in first-floor
classrooms recording his lectures
since our college’s classrooms
are equipped with the necessary
resources; primarily whiteboards,
since he’s found that most students
are visual learners. To make sure
students watched the videos, in
every single class, he would discuss
something completely off topic, and
at the end of the video, he would ask
a question about the off-topic subject
to verify attendance.
Once he got comfortable recording
his lectures, he would change up
his filming location to keep his
students engaged. Some of his
recordings even became theatrical
and included Star Trek’s Captain Kirk,
recording from a CIA “Safe House”—a
colleague’s basement—and his dog,
Max, making cameo appearances.
In spite of his reluctance to teach
online, Norton discovered that
he actually came to enjoy the
experience, but, more importantly, his
students appreciated his efforts and
actually learned something.
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“Engaging students allows more learning.”
– Bill Norton, Ph.D., associate professor of management
Sipe continued this thoughtful
way of showing her caring about
her students in her introduction
to business class. Intro to business
classes are typically made up of
about 90 freshmen, learning the
various aspects of business and
trying to decide which path is right
for them. When social distancing
and self-quarantining started, Sipe
received email after email from her
students stating that they felt lost,
confused and stressed out.
So, she started researching ways
to help her students adjust to the
emotional impact of having their lives
completely disrupted.
Sipe wanted to give her students
an opportunity to feel empowered
by helping others, while providing a
safe place for them to express their
feelings about the changes they
faced due to COVID-19.
After researching some ways to
empower her students during these
unprecedented times, Sipe offered
her students five points of extra
credit to those who wrote an email to
her parents who are 79 and 84.
At the time, Sipe’s parents had
already self-quarantined for a month
without personal contact with others
due to her mother’s asthma and
compromised immune system. In her
email to her students about this extra
credit opportunity, Sipe included a
picture of her parents and explained
that, while her parents are healthy,
taking daily walks, reading books
and completing puzzles, she was
worried about their emotional health.
She noticed that her parents were
increasingly irritable and frustrated
with each other.

Sipe asked her students to send a
short email telling her parents what
it was like to be a college student
during these times, to offer a few
words of encouragement and to
remind her parents that they need to
stay safe by staying home. With the
emails the students were sending to
her parents, she also asked that they
send a picture of themselves with
their grandparents, family members,
pets, etc.
Needless to say, the response
Sipe got from her students with
the activity was overwhelming.
Within 36 hours of sending her
students this exercise, Sipe’s parents
received more than 30 emails.
Sipe’s parents were ecstatic. The
emails her students sent were more
personal and revealing than she had
anticipated. By sending these emails
to strangers, these second semester
freshmen opened up about how
they felt, attached cute and funny
pictures and offered genuine words
of encouragement to her parents.
“Some of the emails brought me to
tears,” stated Sipe. “I see tremendous
benefit to my students (which was
the primary focus of the intervention)
who have enthusiastically embraced
this opportunity, my parents, of
course, and also to me as I am
reminded when I read the emails that
each of my students is someone’s
child, grandchild, brother, sister or
best friend. I caught myself losing
sight of that in the stress of trying
to manage the transition of three
classes and more than 250 students. I
am so grateful for the refocus.”
With permission from some of Sipe’s
students, we share their emails on the
next page with you.

Good Morning! My name is Milani
Richardson, and I am a freshman at
Georgia Southern University. I’m from New
Jersey, but I currently live in Peachtree
City, Georgia. I realize this COVID-19
quarantine has been hard on all of us, but
it is key we stay calm, safe, and healthy.
During this quarantine period, I have
mostly been doing homework for school,
walking and exercising as much as I can,
and enjoying quality time with family. I
hope you all are doing well during this
time. Be safe and stay home.

Good
Vibes

Sincerely,
Milani Richardson
Hello, my name is Gabrielle Reid, and I
am a sophomore marketing major and in
Professor Sipe’s intro to business class.
I am quarantining in my apartment in
Statesboro, and I am keeping very busy,
thanks to online classes that take up most
of my time. I recently got a Sheepadoodle
puppy whose name is Henri. Having a
puppy is very time consuming; I am very
thankful to be busy at this time because I
would probably go stir crazy. I was going
to go home to Atlanta, but my brothers
and mom are home all the time… my mom
is trying to convince me to let her come
down to see my new puppy.
I hope that y’all are keeping busy; my
grandma, who just complet[ed] her
second round of chemo, has been
quarantined for over a month now.
She has been keeping busy going on
short walks around her neighborhood,
doing puzzles, baking new treats, and
organizing boxes of random papers that
she accumulated over the years.
Be safe and stay at home!!
Gabrielle Reid
Hello! My name is Ashton Maloney, and I
am currently a student in Professor Sipe’s
BUSA 1105 class! I live in Canton and
am stuck in my house for the Covid-19
Quarantine. To keep myself busy, I have
been doing lots of different activities! I
have been painting, completing puzzles,
watching TV, playing outside, and, of
course, doing my online classes. I am
making the most out of this time, and I
hope that y’all are as well!
Be safe and please stay home,
Ashton Maloney

The Parker College of Business is
lucky to have faculty members who
care so much about their students.
Tim Pearson, Ph.D., director of the
School of Accountancy, shared a
story about a couple of accounting
faculty members who helped a
student not able to afford and
purchase materials for class due
to financial hardship faced by the
student’s family caused by the
COVID-19 pandemic.
When one student in the Principles
of Accounting I class was unable
to purchase a required Excelbased project, “Building Blocks of
Accounting, A Financial Perspective,”
to pass the course, Melvin LamboyRuiz, Ph.D., assistant professor of
accounting, and Gloria Stuart, senior
lecturer of accounting and Principles
of Accounting coordinator, made an
appeal to the publisher. The student
reached out to her professor, and
Lamboy-Ruiz and Stuart went to bat
for her with the publishing company.
“We have a very good relationship
with CyberText Publishing,” stated
Stuart. “So, I reached out to [the reps]
and asked if they would be willing
to help us with this situation. They
were very gracious and immediately
responded that they would be willing
to offer the project for free to [any
student facing] financial hardship due
to COVID-19.”
This effort by our faculty members
did not go unnoticed by the
student who needed the help. After
everything was said and done,
the student emailed Lamboy-Ruiz,
thanking him for their efforts to help
with the cost of the project and
noted how much it meant to have
professors who care.
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Business Innovation Group Receives $300K
to Help Regional Economic Development
from the University Newsroom

Through the CARES Act and the U.S.
Department of Commerce, Georgia
Southern University’s Business
Innovation Group (BIG) has received
$300,000 in grant funding to
expand its services to the region in
an effort to help communities and
businesses respond to and recover
from the economic impact of the
coronavirus pandemic.
“This will really allow us to help
businesses and entrepreneurs
throughout the entire state ideally
get access to the skills, knowledge
and services that Georgia Southern
has to offer,” said Dominique Halaby,
DPA, director of BIG.
Over the next two years, BIG will use
these funds to expand its services
through the Georgia Enterprise
Network for Innovation and
Entrepreneurship (GENIE).
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“We’re hoping that we can
demonstrate to budding
entrepreneurs and small business

owners that Georgia Southern
can help them develop and grow,”
Halaby said. “We are hopeful that
in two years’ time people are going
to have a heightened aerial view of
awareness for Georgia Southern
and our Business Innovation Group
services, but more importantly, that
they are going to get the type of
resources to be able to launch the
business that they’ve always wanted
to launch.”
Halaby said offering these resources
to the region is important for
economic growth.
“The needs of our community are
great,” Halaby said. ”Our ability to
service those needs by connecting
those with the resources on our
campus and with the skills that we
have fostered within BIG puts us
in a very unique position. This way,
we are able to provide services to
help as many entrepreneurs and as
many people looking for jobs as we
possibly can.”

BIG will also use part of the grant
funding to work with Georgia
Southern faculty to strengthen
patent and licensing activities.
“We’re working with our intellectual
property committee and through the
University to let faculty know that if
they’ve got a concept, that BIG can
help them flesh that out. We can work
with them to do an analysis to see
the marketability for their concept
and determine if it’s patentable or
licensable,” Halaby said.
The U.S. Economic Development
Administration CARES Act
Recovery Assistance, which is being
administered under the authority
of the bureau’s flexible Economic
Adjustment Assistance (EAA)
program, provides a wide range
of financial assistance to eligible
communities and regions as they
respond to and recover from the
impacts of the coronavirus pandemic.
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About the College

The Parker College of Business seeks to produce career-ready professionals
upon graduation. We understand the impact of the student experience and strive
to provide our students with numerous opportunities to develop personally and
professionally. Through experiential learning activities, whether in the classroom or in
the business world, locally or abroad, our business partners facilitate the career-ready
mindset to give our students an advantage.

Our Mission

The Parker College of Business seeks to produce career-ready professionals by
offering a broad array of high-quality undergraduate and select graduate programs
within a learning environment characterized by inspired teaching, relevant research
and meaningful service. We search for new knowledge, both theoretical and
practical, and insightful learning opportunities for our students, guided by common
values of continuous improvement, excellence, integrity, accountability, respect and
sustainability.

Strategic
priorities
1. Student Success
2. Faculty Development
3. A Culture of Aspiration

Elaboration on Mission Statement

TEACHING IN THE PARKER COLLEGE OF BUSINESS
We endeavor to prepare career-ready professionals. This motivates our teaching.
We equip students with the knowledge, critical thinking skills and relevant tools for
professional success. Our curriculum is driven by and evolves with informed theory
and best practices. The learning environment we create within the classroom and
beyond attracts students to the College and inspires them to learn. This rich learning
environment creates demand for our graduates.
RESEARCH IN THE PARKER COLLEGE OF BUSINESS
Our desire to produce career-ready professionals motivates the growth of our
intellectual capital through rigorous and meaningful inquiry. Our scholarship supports
our distinctiveness and represents the source of our expertise in the classroom and
in the academic and business communities. We value scholarship that informs theory,
practice and teaching. Our inquiry is validated through a diverse portfolio of scholarly
and professional activities.
SERVICE IN THE PARKER COLLEGE OF BUSINESS
Service is a professional activity and is an important way by which we renew
ourselves. We value service activities that leverage our position and expertise as
teacher-scholars and researchers. Service provides benefits for our students and the
professions they will enter. Because not all service activities are equal, we assess and
recognize our service in terms of its overall impact.

Student Engagement and Experience
Parker Business Scholars Learn Teamwork Through Challenge

Parker Business Scholar Maygen Martinez,
right, provides support to fellow Scholar
Mackenzie Miller during one of the
activities on the low ropes challenge.
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On Fri., Oct. 4, the Parker Business
Scholars took to the low ropes
challenge through Southern
Adventures on campus. Through the
process of completing three team
challenges, the group of 13 students
learned teamwork and how to ask for
help. By participating, the students got
to know each other better and learned
to trust each other more. The leadership
skills of each student, including strengths
and weaknesses, appeared in each of
the challenges.

Maygen Martinez, senior management
student, recalled, “The ability to look
at a problem and recognize that you
can’t solve it on your own really puts
into perspective the importance of your
team.” She continued, “This challenge
helped me realize not only how important
trust was in my cohort but also the power
of asking for help through it. I would not
have been able to accomplish what I did
without the support and guidance from
my team members.”

(Pictured left to right): Woodley White, Anna Tiller, Cayley Creekmore and Shannon Foote

Parker Students Named “Top Team” in NRF Challenge

More than eight months of teamwork and
a jewelry line concept earned four
Parker College of Business students a
$5,000 scholarship each after they were
named the Top Team during the annual
National Retail Federation (NRF)
Student Challenge in NYC.

Cayley Creekmore, Shannon Foote,
Anna Tiller and Woodley White were
recognized in front of top executives
from the retail industry for their work
on a case study that involved Akola,
a jewelry company that empowers
Ugandan women.

Parker Business Scholar Wins Square One Startup

Mackenzie Miller (left) with Axe Marsha
pose after winning the inaugural
Square One pitch competition at
Georgia Southern University.

Because Apparel Co. is the brainchild
and passion project of Parker Business
Scholar Mackenzie Miller, fashion
merchandising and management major.
Miller has been studying adaptive
clothing for many years now. She chose
to go into fashion merchandising to
identify and appropriately address gaps
in the industry. Joined by Axe Marsha,
management major, the two researched,
talked to potential customers, and came
up with a strategy and cost structure that
won the judges over.

Accounting Students Awarded NABA Scholarships

Alyssa Morgan

Two Parker accounting students have been awarded 2019
National Association of Black Accountants (NABA) National
Scholarships. NABA recognizes students for their hard
work and determination and encourages them to continue
their education. Alyssa Morgan, senior accounting student
and president of the College’s NABA student chapter, was
presented the EY NABA National Scholarship in the amount
of $10,000, and James Cochran, MAcc student and NABA
student chapter board member, received the Jaynitsa Paul
Scholarship for $2,000.

Grad Student Receives Highest Honor
Melanie Hinterplattner, a candidate for
the Ph.D. in Logistics and Supply Chain
Management, is a recipient of the 2020
Averitt Award for Excellence in Graduate
Instruction. The Averitt Award is the
highest honor bestowed upon graduate
students within the Jack N. Averitt
College of Graduate Studies. This
award is sponsored by the Graduate
Student Organization.

Jerry Burke (left), Ph.D., chair,
Department of Logistics and Supply
Chain Management, David Vaughn, John
Eubanks, Santiago Suarez and Marc Scott,
Ph.D., assistant professor of logistics and
supply chain management

Student Team Achieves
First Place at National
IANA Expo Competition
A team of undergraduate logistics
students from the Parker College of
Business won the Intermodal Association
of North America’s (IANA) ninth
Intermodal EXPO Academic Challenge
in Long Beach, California. This win, the
University’s first in this annual national
competition, follows back-to-back wins
at IANA-UNF competitions as Georgia
Southern University students continue to
outperform other IANA scholar schools
in the past few years.

Parker College Hosts IANA
Applied Research Competition
The Department of Logistics and Supply
Chain Management partnered with the
Georgia Ports Authority and TCW Inc.
to host the first-ever GS-IANA Logistics
Applied Research Challenge.
The case facilitated student exposure to
highly relevant, important and complex
business challenges faced in intermodal
supply chains.
During a Friday lunch presentation
in November at the Georgia Ports
Authority, the top three teams from the
Oct. 30 semi-final competed for the
top prize, a $750 IANA scholarship for
each student on the winning team. The
winning team, consisting of Ava Dove,
Santiago Suarez and David Vaughn,
presented a solution that focused on the
emergence of megaships disrupting the
logistics industry at the ports, 3PLs and
in manufacturing.
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Engages with Students
in Product-Driven
Supply Chain Workshop
In February, Arrive Logistics led a
workshop, hosted by the Georgia
Southern Logistics Association and
the Southern Center for Logistics and
Intermodal Transportation, presenting
information on the freight industry to
students in the supply chain
management program.
One of the activities conducted involved
Arrive leading students in a discussion
on the differences in logistics and
supply chain processes using the flow
of ingredients that are combined to
produce sub sandwiches. Students
conducted research on how each
ingredient in the sandwich was made,
along with the types of equipment and
processes needed to produce each
item. Finally, the students discussed
each of the supply chain processes used
in producing a sub sandwich, why the
individual item was produced in that
manner, and provided recommendations
on the most appropriate mode of
transportation for each particular
ingredient, along with an explanation.
Students were able to see principles
learned in the classroom put to work in
real-world scenarios and were required
to engage problem solving and critical
thinking skills.

Parker Business Students
Receive $15K in Scholarships
Two accounting students in the Parker
College of Business at Georgia
Southern University received individual
scholarships totaling $15,000 to help with
their academic careers.
Gabrielle Beasley, a junior accounting
student from Powder Springs, was
awarded a $10,000 scholarship from the
Public Company Accounting Oversight
Board, and Roy Willamson, an accounting
major from Statesboro, received $5,000
from the Association of Certified Fraud
Examiners Foundation.
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Helping with Your Taxes

Free tax preparation and e-file services
were offered to residents in Statesboro
and surrounding communities with a
household income of $60,000 or less.
The Volunteer Income Tax Assistance
(VITA) site at Georgia Southern prepared
tax year 2019 federal and Georgia
individual income tax returns.

All accounting students and faculty
who volunteered passed the IRS VITA
certification exams with a score of 80%
or higher. Tax returns were prepared
using professional tax software provided
by the IRS. All prepared tax returns were
reviewed for accuracy and went through
a quality review process.

Luke Eyrick of Augusta University Hull College of Business (3rd place), left, with Joe Armenta
(center, 2nd place) and Steve Lopez (1st place) from the Parker College of Business.

Second Annual Parker Regional Sales Competition
The Parker College’s Center for Sales
Excellence hosted the second annual
Parker Regional Sales Competition
(PRSC) on Tues., Feb. 25, 2020, in the
Professional Development Center in the
IT Building on campus. The event drew
sales teams from around the region.

Georgia Southern students Steve Lopez
and Joe Armenta placed first and second,
respectively, while an Augusta University
student placed third. As the top three
finishers in the competition, they won
prize money, plus clothing from custom
suit company Tom James.

SIA Hosted Virtual Stock Pitch
The members of Southern Investment
Association (SIA) held a virtual Stock
Pitch, Sat., Apr. 18, demonstrating that
these unprecedented times cannot halt
their dedication toward learning outside
the classroom. After almost seven hours
of virtual fun, the student organization
rebalanced its portfolio and included 11
new stocks. “John Hatem, Ph.D., professor
of finance, and I could not be more
proud of the group. Special thanks to our
alumni, Emil Laursen, William VanSant
and Samuel Russell, who joined us,”
said Axel Grossmann, Ph.D., professor
of finance.

Tyler Collins
Tyler Collins, Parker Business Scholar,
received the Nathan Ashcroft
Scholarship. We thank Nathan Ashcroft,
CPA, for his support of the group.

Business Engagement
Parker Talks Series Hosts
PwC Network Executive and
Former LexisNexis CEO

Community Bankers
Welcomed to Campus for
13th Annual Symposium
The Southeast Georgia Community
Bank Symposium, hosted by the Parker
College of Business and Georgia Bankers
Association at the Performing Arts center
on the Statesboro campus, welcomed
approximately 80 CEOs, CFOs, bank
directors, senior lenders and retail bank
managers from throughout the Southeast
Georgia region. The event featured
speakers who focused on important
issues facing the banking industry today,
such as an update on asset quality for
Georgia banks, issues in the Georgia
agricultural economy and an economic
outlook focused on key economic data
from Southeast Georgia. In addition to
these topics, a panel of current Georgia
Southern finance students shared their
thoughts and preferences on financial
services with the attendees about
adjusting to Generation Z and what
they, as consumers, want and expect
from banks.

The Parker Talks series, hosted by the
Parker College of Business, hosted two
top business executives as speakers.
Carol Sawdye, chief operating officer
of PricewaterhouseCoopers (PwC)
Network, shared the positive impacts
that the advancement of technology has
had on society during her presentation,
“Flourishing in a Digital World: How to
Proactively Engage in New Technologies
to Ensure You Don’t Get Left Behind.”
Andrew Prozes, former CEO of risk
solutions company LexisNexis, presented
“Identity in the Fintech World,” which
focused on the importance of identity in
today’s high-tech financial environment
and what can be done in the face of
security challenges like fraud, identity
theft and personal data breaches. He also
talked about what will define a person’s
identity in the future.

Finance Association
Guest Speaker Series
The Finance Association’s Guest Speaker
Series hosted numerous industry
speakers throughout the year.

Parker Scholars Get Inside Look at The Parker Companies
On Fri., Nov. 8, the Parker Business
Scholars visited The Parker Companies
headquarters in downtown Savannah.
During their visit, the Parker Scholars
toured the three-story mansion on
Chippewa Square, meeting key members
of the Parker team from marketing to
accounting to inventory loss prevention.
Following the tour, Brian Prevatt (ACCT,
’07; MAcc, ’09), CFO, Eric Jones, CIO,
and Blake Greco, general counsel,

spoke to the Scholars and answered
their questions about various aspects of
business and the industry. Greg Parker
wrapped up the day, giving the students
a 30,000 foot view of Parker’s and where
the company is headed into the future.
The Parker Business Scholars came
away from this corporate visit with a new
perspective on the convenience store
industry and a better understanding of
business in practice.

Stephanie Eikenberry and Lauren Hollis
of Fidelity Brokerage Services visited
campus in October 2019 and spoke about
branding and networking.
Max Manack, Jim Campbell and Ansley
Thompson of Merrill Lynch came to
campus as a joint hosting venture with
the Eagles Economics Society.
Erin Burnsed and Natasha English of
Wells Fargo spoke in fall 2019,
stressing the need to maintain strong
credit scores.
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To view the Parker College of Business Donor Roll, visit
GeorgiaSouthern.edu/parker/donors.

Student/Faculty Research
Each year, University Honors Program students are responsible for conducting an original capstone research project under the
supervision of a faculty mentor. Due to the COVID-19 pandemic in the spring, this year’s Honors Research Symposium went virtual.
Oftentimes, these research projects show up in peer-reviewed publications. The University Honors Program provides a small
college atmosphere in the context of a large comprehensive university. The program is designed to foster the development of a
critical sense of inquiry, a spirit of creativity, a global perspective and an ethic of civic responsibility. A hallmark of the program is
the emphasis on bringing ideas to life through undergraduate research, experiential learning and service-learning opportunities.
Benjamin Cosby, Accounting
“The Super Bowl and Individual State Income Taxes”
Mentored by Britton McKay, Ph.D.
Hayley Fritch, Management/HR
“A Study into the Continuation of
Work Life Balance”
Mentored by David Sikora, Ph.D.
Ashley Kubel, Accounting,
Parker Business Scholar
“Measuring the Lag: How Long Does it Take
AACSB and Universities to Catch up to AICPA?”
Mentored by Britton McKay, Ph.D.

Maygen Martinez, Management/HR,
Parker Business Scholar
“Seeking Justice: Reform to the Resolution of
Sexual Harassment Workplace Claims”
Mentored by Stephanie Sipe, J.D.
Carlos Parodi, Finance and Accounting
“The Effects of The Tax Cuts and Jobs Act of 2017
on Capital Expenditures”
Mentored by Lowell Mooney, Ph.D.
Adam Puckett, Marketing/Sales &
Sales Management
“Body Language and Sales”
Mentored by Lindsay Larson, Ph.D.

David Vaughn, Information Systems
and Supply Chain Management,
Parker Business Scholar
“Investigating the Influence of a Web-Based
Logistics Tool on the Effectiveness of Operations for
the Center of Innovation for Logistics of Georgia”
Mentored by Marc Scott, Ph.D.
Austin Wagner, Finance and Accounting
“The Effects of the Dodd-Frank Act of 2010 in the
Financial Overhaul of the U.S. Banking Industry,
the Restoration of Consumer Protection and the
Recovery of the U.S. Economy”
Mentored by Allissa Lee, Ph.D.

To view the Parker College of Business Honors students’ presentations, visit
sites.google.com/georgiasouthern.edu/virtual-honors-symposium/thesis-presentations/parker-college-of-business.
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WHY I

GIVE
Paul Newman

When I began my college career at
Georgia Southern in 2001, I never
imagined that Statesboro would
become my home. Yet, almost 20
years later, here I am. Statesboro
is a special place, and it has a way
of taking you in and making you
fall in love with it repeatedly. This
community is a beautiful place to call
home, whether for a few years while
attending college or for the rest of
your life.
I met my wife, Lori, while we were
students at Georgia Southern. We
now have three children, Stella (8),
Grant (6) and Henry (4), and love
nothing more than to travel and
spend time with family.
I have always been entrepreneurial
and had side ventures in school to
make money. While at Southern, I had
a business washing and detailing cars.
When I was at the Parker College, I
wasn’t sure what I wanted to do, but
I knew that I wanted to own my own
business eventually.
After graduating with my degree
in marketing/sales and sales
management in 2005, I started my
real estate career at Coldwell Banker.
You are paid on commission in real
estate, and, so, you only get paid
when you sell a house. I went six
months without making my first sale,
but I knew that was what I wanted to
do, so I stuck with it, worked hard and
made connections.
Now, I am the owner of Statesboro
Real Estate, the number one
independent real estate agency in
Bulloch County. I’m the official real
estate agent of Georgia Southern
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Athletics, too. I also co-own
PMG Rentals, a real estate rental
management company with my
partner, Stephanie Anderson. We
currently manage more than 750
residential rental properties. In our
portfolio of managed properties,
half are student housing and half
are professional housing. This
diversification placed us in a unique
position to enter the real estate
market as a broker.
The Parker College, Georgia
Southern and Statesboro have given
so much to me and my family, and I
feel I must pay that support
forward. In 2014, Stephanie and I
pledged $30,000 to establish an
endowed scholarship, the PMG
Rentals Scholarship.

Giving financial support isn’t the only
way I contribute to Parker College.
I have spoken on campus to several
student organizations and have been
a guest speaker at every Professional
Development Day the Parker College
has held. As someone who values
entrepreneurship, I have mentored
countless Georgia Southern students
on how to turn their dreams into
reality by starting and running their
own businesses. I also hire many
Georgia Southern students and
graduates as interns and employees.
My goal is to continue to grow both
companies and hire as many Georgia
Southern graduates as possible. It is
a great time to be in real estate, and
I look forward to helping create the
opportunity for others that so many
helped create for me.

WHY I

GIVE

William Amponsah, Ph.D.

Thanks for the opportunity to peel
a few layers from my life’s story
to reveal why I’ve committed to
give. As a teenager growing up in
Ghana, I had the distinct experience
of spending years in the village
with both of my grandmothers. My
illiterate paternal grandmother,
Diana, watched carefully over me
with an eagle’s eyes while I studied
after school. I had to borrow her
belief that one day I would cross
that big river miles away from our
village to another land, where I would
spend a substantial number of years
to be educated, and, then one day,
I would return to help our people.
Her consistent reinforcement of this
story was etched into my mind. But,
how do you accomplish this miracle
surrounded by poor farmers? I
learned to suspend the need to know
how because she also would always
say, “God will provide.” That is the
first reason why I give.
At the time, my dad, a public school
teacher, was attending the University
of Ghana. Later, he received a
government scholarship to study
hospital administration at the
University of Leeds in England. Then,
my life took a turn when I received
a scholarship to study at a premier
boarding school, Adisadel College.
Grandma Diana would always remind
me to be mindful of what God had
already seeded in me that would help
me make others better. So, I learned
very early in my life that anything a
person has can be used to help add
value to others. That is the second
reason why I give.

young lad who gave up his five barley
loaves and two small fishes that were
multiplied through a miracle by Jesus
to feed more than five thousand men
(John 6:1-13). When I received my first
Bible from The Gideons International,
I kept reading and meditating on
this story about self-sacrifice. To be
a good receiver, one must also be a
good giver! When I completed my
Ph.D. at The Ohio State University,
fortunately, I didn’t owe anything.
Somebody always gave! That is the
third reason why I give.

I give by looking inside my heart and
living outward with an eagerness
to add value to others because
that’s how I see people. And, today,
I continue to hear the voice of my
Grandma Diana encouraging me. I
have given to establish a non-profit
organization, Transformation Ghana
Leadership Initiative. Its goal is to
apply the leadership principles and
values I have learned, in partnership
with others, to transform our mindset,
character and behavior toward a
brighter future.

During a course on issues and
values in Berea College, Kentucky,
I found a statement by American
author Edward Everett Hale: “I am
only one, but still I am one. I cannot
do everything, but still I can do
something, and because I cannot do
everything, I will not refuse to do the
something that I can do.” I turned it
into a daily affirmation that warmed
my heart. It fit well into the credo of
Berea College in providing a quality
liberal arts education to young
people from poor families. That is the
fourth reason why I give.

Can you imagine if every faculty and
staff member in Parker College of
Business gave $100 each year toward
a trust fund to empower our students
with opportunities to experience
multicultural and self-leadership
experiences? How massively
impactful would our return on
investment be? Our students would
experience massive transformation
from the inside out and as would
the business culture in Georgia and
around the world! As Mother Teresa
said, “The good you do today will
often be forgotten. Do good anyway.
Give the best you have, and it will
never be enough. Give anyway. In the
final analysis, it is between you and
God. It was never between you and
them anyway.” That is the final reason
why I give.

Leo Buscaglia admonishes us to
“Choose the way of life. Choose
the way of love. Choose the way of
caring. Choose the way of goodness.
It’s up to you. It’s your choice.”

The foundation of my faith was built
on the story in the Bible about the
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DEVELOPMENT NEWS
As you can imagine, this fall semester is drastically different for our
students and faculty. It is also a challenge for our alumni who are looking
for ways to stay engaged with the Parker College and to give back to our
students. I want to highlight a group of alumni who are continuing to give
back to the Parker College, not only financially but also with their time
and talent, even in this difficult environment.
The Parker College Young Alumni Board (YAB) is a diverse group of
young professionals under the age of 40 who serve and support current
students and recent graduates with programs and communications
uniquely tailored to their needs while promoting and supporting the
University’s programs and activities in order to cultivate a strong bond
between and among recent graduates.
YAB members look to develop future leaders and foster and sustain a
culture of robust involvement and philanthropy with the Parker College.
They do this in several ways. Each year, they return to campus to speak
to classes and student organizations including hosting sessions during
the College’s Professional Development Day events; they work with the
Georgia Southern Alumni Association to co-host the Southern Value
series, through which recent graduates and students can learn new skills
and build their professional networks; and they support the University’s
fundraising initiatives including the recently completed “Ensure Our
Eagles Finish Strong” campaign, which raised nearly $200,000 for
student scholarships for seniors who faced financial hardships due to
the coronavirus pandemic. These are a few examples of what our young
alumni are doing to give back to the Parker College and to the University.
Even in this new normal, where in-person networking events and
classroom talks are not possible, the YAB has innovated to stay engaged
with students. In response to student feedback at a board meeting last
spring, the Parker YAB launched a pilot mentoring program to enhance
students’ marketability and increase their professionalism so that they
are better prepared for their careers and stand out as top candidates for
potential employers.
As the Young Alumni Board looks to expand, do you know someone
who exemplifies the aspirations, accomplishments and reach of the
College, and who would be a good, contributing member? You can
nominate a worthy candidate by visiting tinyurl.com/yabnomination and
completing the nomination form or you can self-nominate at tinyurl.com/
yabapplication. Members are required to attend two (2) in-person board
meetings each year, contribute a minimum of $325 to the Parker College
for dues, and serve on one of the board’s committees—Networking and
Development Committee or Student Support Committee.
In this era of uncertainty, it is even more important to support Parker
College students, both financially and with your expertise. If you would
like to become more involved with the Parker College and our students,
please reach out to me at wosborne@georgiasouthern.edu.
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Chris Osborne

Assistant Director
Development and Alumni Relations

For more information
about upcoming
alumni events, visit
bit.ly/gsalumnievents.

SHARE YOUR
LIFE EVENTS

with Us!
Weddings, babies,
anniversaries...
any big life event!

Send us your photos, and we’ll
share them with Eagle Nation!
Baby Munshi, born January 24, 2020
Father: Keyur Munshi (MBA, ’06)

Send your photos to

business-marketing@georgiasouthern.edu.
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